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HOW TO WRITE AN ABSTRACT 
 

 

The Purpose of an Abstract 

 

An abstract is a condensed version of a full research study. The abstract describes the study and 

its results, and is a means of conveying to peers the highlights of the study. The most important 

strategy for preparing an abstract is to focus on four main points: (1) why the work was done; (2) 

how the work was carried out; (3) what was found; and, (4) what the potential implications are. 

An abstract needs to contain concise but coherent answers to those questions, and nothing more.  

 

Writing a good, professional-looking abstract takes time; thus, it should not be put off until the 

day before the final deadline for submission. This is especially important for first-time authors, 

who will benefit from discussing the project and from going over preliminary drafts with 

someone who has more experience. Enough time should be allowed for each author listed to 

have input into the abstract, and for each of them to sign off on the final version.   

 

 

What to Include in the Abstract 

 

Title 

The title should convey as much as possible about the context and aims of the study. It should be 

easy for readers to understand and should not include jargon or unfamiliar acronyms. It is 

generally preferable to make the title a description of what was investigated, rather than to state 

the results or conclusions. Suggested length is 10-12 words. 

 

Authors and Affiliations 

The list of authors should be restricted to those individuals who actually conducted the study, 

i.e., conception, design, data collection, statistical analyses, abstract writing. The first author 

listed is usually the person who conceived the study and did most of the creative work on the 

project. With few exceptions, this should be the person who will present the poster if the abstract 

is accepted. Full names and formal credentials of each author should be used, and only 

affiliations relevant to the study should be included – generally the department and/or institution 

at which the work was conducted. For example, Derrick Larsen, PhD, Research & Performance 

Support, Regina Qu'Appelle Health Region.  

 

Background 

This section answers the question “why did you conduct the research?” and should provide a 

context or explanation for doing the study. This section should also state the aim of the study, 

and ideally should include a concise statement of the study’s hypothesis. A few sentences should 

suffice.  

 

Methods 

This section answers the question “how was the research carried out?” The design of the study, 

the context in which it was conducted, and the types of subjects or measurements that were 

included should be listed in this section.  



 

Results 

This section answers the question “what was found?” Phrases such as “the findings will be 

presented” are unsatisfactory. It is important to provide the main results not just in subjective 

terms, but also in the form of real data. The results pertaining to the study’s hypothesis or 

objective described in the methods must be included, even if no statistically significant 

differences were found. Data from which the conclusions will be drawn should be reported in as 

much detail as spaces allows. If the study is not yet complete, but results will be obtained by the 

time of the poster presentation, list the anticipated results.  

 

Conclusions 

This section answers the question “what are the potential implications?” This should be a brief 

statement of why the study’s findings are important and what the author(s) believe they mean. 

Conclusions should be reasonable and supportable by the findings of the study.  

 

 

Some Writing Tips 

 

 Use simple declarative statements. 

 All but the most commonplace abbreviations or acronyms should be spelled out the first time 

they appear. Also, do not use too many abbreviations or acronyms in the abstract. 

 Avoid local expressions and jargon. 

 Use generic names for drugs and devices, unless the specific brand used is a key aspect of the 

study. 

 

 

Summary 

 

Clear, direct communication, strict adherence to published specifications and format 

requirements, and careful proofreading will increase the likelihood of producing a high-quality 

abstract and of having it accepted for presentation.  


